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Figure 1. Indices and sub-indices affecting the choice of wooden office furniture (Based on the combination pattern
of Tajdini et al. (2014) and Rangavar and Khojasteh Khosro (2014)).

A



oS g Syl JolS

ol 05030 5 ilols =57

D53 b aslidi S il =52

Gobes b 585 W liie 81 0ga3l cnl 5o
OVl &S 88 amd Olg e LSl Y
(8) 205,55 1 03V Slael 5 asl i
i ol s s alss )
LSl Sl e Salen Ol Aol
dolal Sk Sl eslital b Gaes Goda b aelii
Gl psie 5 e b U8 5 R
Gl owsp &l Ysems &5 Cl g, Iy
Sydn 03 54 (6,8 el il S edias | S
sladlisw o @ Selll Jlnl S ol ol
Sl gbdise Sl Ko of el LS55
Gie S AL lons sbaclge 5 b Sy e
Sl Osesl al azils |y ol (g Seslhl das
() ol gme ol
&5 (5Lt £ Lol el amlo
b lzel OF Al & ool 0 3186 (5850
S 350 () Slalie 4 OBWN s e
b Low Slabos sles L 3,8 o 13
s S g,uﬁfr,m; adsl wslas bl Sl
Sope pdr pb s Sl Sl B
LL sl ol L boslas aSepl gl 54 e
5 plaly il SN a5l SSLL
(o) Alie la s Sl 5l Laa g oS S se
lals el fﬂ AN I - e
s e 5 S SG 1 a g sl dby e
donlos 95 dwslie oy Slo slad she cwds
e s amlie (L 5 et 58 8 55
5l el Cewda 2l s ey S s Coenl

1- Content Validity
2- Inconsistency ratio

q.

Slr Gos ol 3 il dbda g sl 3
PO e 5 sy esehe Jda glaedls [
ol s L Ay 51 5 sla el S
ASL;aK,.A 03 e dda e sl bl eslanad
e s s S L LS eead es
33,5 elil WIS e Sl ) S S e
Sl ek S s 035wl L ek S e
(s Sy abd st s A8 e BT e
i) e s slaay S aslis 350 Jslye
Al Glae Colg L das e 0L e 3
S dol gl Sl Gl S 51 e dde Lo
S silee Gl KK L L e Slelie
5 G Ol izmen AT ol g s
e glse 5148 Aas o DL | paad (L8500
() el dﬂfwﬁ ooy ol

O Ol Dlsel e 6l L0 S sWi 5y,
S S ploss Wl s Sl Gdes
el lasl Sl Glais, sl
i 2Ll b olasl 515k 35 e eslind
Olos b oo 3,50 glaantls S| aS ol o
e ool o 5 wlis Lyl b Co 5 dbens
Jol= LSS L8 s (lpd (S o3Il o
L el L0 S W o amlos (51 350
Sladlsw  acsemens a0 Glao,ed Wbl
b 25 a1y IS ilsls 5 asl i
aloes 1y W oo Jllis 25 Jge 51 eslizad
B o

J Xj=1S/

= 1—
1—J S2

Ta

:OT)JAS
Lowslin y ladlise slaas sams 5 sl =]



VAT (E) o )lond (VE) sl SR 9 92 (599Ud 5 pgle Loy s puld

uL..;.w,l u'lLlL%Ju‘-‘JJ %b,.b—\ J}.\?

Table 1. Validity and Reliability of the Questionnaire.
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Figure 2. Prioritizing the main factors using Expert Choice software.
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Abstract
Background and objectives: In order to gain competitive advantage, marketing managers to
make a decision on topics such as compete in developing market share, developing new
products, changing prices, changing product features, and change advertise channels of
distribution, have to study the needs, perceptions and behavior of customers. This research was
carried out with the aim of investigating the factors affecting the choice of the wooden office
furniture from customers using hierarchical analysis method.
Materials and Methods: By reviewing the research literature, the main factors and components
were identified and its conceptual model was based on a combination pattern. By designing the
questionnaire including the 5 main- indicators and 45 sub-indicators, Information gathered from
260 buyers of wooden office furniture in the designated areas of Tehran. The importance degree
of criteria and alternatives after getting expert’s opinions and applying analytical hierarchy
process are determined. The questionnaire reliability was measured by Cronbach’s alpha test.
Results: The characteristics of "process, quality and design" followed by "economic and after-
sales" features had the most impact on the choice of office furniture from customers, as well as
the sub-items such as quality of raw materials, foam and wood components, life The product
benefits from the purchase price, Delivery time of the product, the internal environment of the
product, the size and volume of the product at the time of presentation of technical
specifications of the product and the superiority of the wooden office furniture products in
comparison with similar products have the highest score.
Conclusion: In the wooden office furniture, the quality and design factors play a significant role
in choosing customers unlike the home furniture, in which the most important element is
elegance. Also, paying attention to the price and the proportion of sales price with the expected
value of a product is one of the most important demands of customers in choosing wooden
office furniture. Producers of such products must pay special attention to guarantee the product
and its ability to be replaced for obtaining new export markets and consumer choice. From the
consumer's point of view, the relatively low importance of the beauty, fashion, and branding of
the wooden office furniture can be a sign of the particular role of the strength and quality of the
product and the weakness of the domestic manufacturers. On the other hand, many consumers
are still not aware of the importance of the brand role in the various wood industries. Successful
branding in the wooden furniture industry will increase the competitiveness of manufactured
products in comparison to similar products. It seems that attention to the results of this research
can be a very good guide to meet needs of customers and achieving new markets for the export
of such products.

Keywords: Selection, Office wooden Furniture, Analytical Hierarchy, Multi-Attribute Decision
Making
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