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Figure 1. Conceptual Model.
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Table 1. Demography of Sample.
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Table 2. Results of normality test.
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(Commitments to seller) jlx = Jgxs 1.119 0.108
(Purchas Behavior) jlu = s, 1.345 0.293
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Table 3. Good fitness of conceptual model.

s okl Sl Sl el
Results The amount required Fit Index
1.478 <3.00 Xldf
0.98 >0.90 GFI
0.029 <0.08 RMSEA
0.014 <0.05 RMR
0.97 >0.90 NFI
0.94 >0.90 NNFI
0.88 >0.90 CFI

Gladis Como 1 5L Olnabl 51 dn tg b le ¥l obdde 1 eslizal b Slad 3 04051
Sl b Ol wslan Sl 5 dead e Jelpe e ol ile L) (o Sesll
5345 A5 sl o b Sl 5 e Sl 5 Sl dged Ole daly B A O g3l G o
o (olsbae 3ae) (olsban ol o 5 (ollkal ol 8) sl s I s Jae o3
hele s 0sasl s oltle OVolee Jde s 5l s Slas b Osesl shiea LS
R Ls)ﬂ@q- Sleesls L o3llil ax U o gge Jdo 355 yaselia U s S eslina £9> 45 0 L5.,L:.,l3
Ol ) oltle Jue sylabiad s ol 5 ol pme el 5 sla IS8 s ls a5l
el IS8 4 a5 bl st S Gl S a5l slaasls 50 (8) Jsds s das e
O/ Jlade 31 855 b piie LAl s (5uls sns sde 35,5 o sdalice 45 4558 0lan £(5 15 oo
@ g b omen Ll I3 nglz&;ucla“): Clobial Gl > 4 Jde Ll ol 1 s
g il S5 sllas c]ad 55 el el &S L3S sdalin ¥ Jsd> 53 S5l gl e ls

sl Jed BB 5l ) s Js

yey



Ol 9 6555 5 Il

Maaed 3 0 go3l gl -4 g

Table 4. Hypothesis test results.

Oyl ams (5l e I

5)‘.1.;\5«:‘ B ot V‘L}“”

ol b
Test Significant Standardized Path ;
Results Level Coefficient (Hypothesis)

e (ol b daly e Jgb B ()
-0 2.34 0.58 Al R
Yes 1) Relationship length is positively related to

buyer’s commitment to sellers.

I e S b bty slezel L (Y

G o

= 345 0.68 Al e S
Yes 2) Emotional intensity is positively related to

buyer’s commitment to sellers.

S e (e o Bl casE L (7
L 3.77 0.64 i 1P
Yes 3) Interpersonal communications is positively

related to buyer’s commitment to sellers.

Wl b e Sleleal Cad Bl L (¢

> 1.29 0.11 b Sl 2 e

NO 4) Mutual confiding’s positively related to

buyer’s commitment to sellers.

A ol b e YL dal; cast (o
o 221 0.48 Al Il
Yes 5) Relationship quality is positively related to

buyer’s commitment to sellers.

A wedidgp s o m mia (Saely (1
b 2.25 0.49 Al Sl
Yes 6) Interdependence is positively related to

buyer’s commitment to sellers.

Colle b Sk, Gl e IV
0 2.78 0.52 e Gl
Yes 7) Buyer commitment is positively related to

favorable buyer purchase behavior.

ol ol L Sk, BIH L A
-0 3.11 0.45 Al IS ek
Yes 8) Purchas behavior of buyer is positively

related to decreasing of ordering cost.

Spw ol sllae s L, Il L@
0 2.67 0.46 il Sl ey b
Yes

9) Purchas behavior of buyer is positively
related to seller benefit.
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Figure 2. Standard factors loading of final model.
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Figure 3. Significant level of final model.
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Table 5. Spearman Correlation coefficient between factors.
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Abstract

Background and Subjects: Todays, the satisfaction isn’t the final key to success
and profitability, and the marketing concepts that have been insisting lately on this
matter, don’t recognize it anymore, thus today only customers who have a sense of
belonging to the organization are counted as profitable and long-term capital for
organization. To keep and maintain a customer in Corrugated Box Making industry
contains a large share of sale security and stability in the competitive market.
Strengthening commitment in buyers of corrugated board products leads to the
survival of the production units. Researchers’ have investigated the factors
affecting the commitment and behavior of customers in different industries. But in
the corrugated board and packaging industry that their increased industrial activity
thrives on industrial exchange in each country, it is not practical. Accordingly, the
aim of this study is to identify factors affecting the commitment and behavior of
customers in the corrugated board production units in order to offer the solutions to
the continuity and quality of its relationship.

Material and Methods: Information of the survey is gained through library
research, reviewing canons, and interviews with experts regarding the subject’s
matter of the survey. Then all indices were considered in a questionnaire designed
by the researcher standards. The questionnaire was distributed among a sample of
the target population. The study consisted of customer and consumers of
corrugated board products in Tehran. After sending questionnaires to managers,
supervisors, company executives, Consumer and buyer of corrugated board
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products a number of 150 of them was received. Preliminary evaluation of
questionnaire was conducted in the form of descriptive statistics. Then, using a
model of research the effect of seven factors related to the intensity of emotions,
mutual trust, interdependence, interpersonal factors, and the quality of the
relationship with commitment and behavior of buyers of corrugated box making
industry was investigated. Received data was analyzed by using factor analysis and
structural equation modeling (SEM).

Results: Data analysis showed that the factors of mutual trust and interpersonal
relationships between customers and sellers in corrugated board products industry
have the greatest impact on customer commitment. While the intensity of feelings
in corrugated board products industry has less impact on customer commitment.
However the other factors in the research influenced the research subject too.
Increased commitment in customer of corrugated board products industry, lead to
increased buying behavior of the industry, which itself finally leads to increase in
profits of firms. The cost for manufactures in corrugated board products reduced by
increasing desirable behavior in customers of industry.

Conclusion: The commitment is very important on the relationship between buyers
and sellers in corrugated board industry. Some of the benefits that gained the
marketers their business are the buyer commitment in corrugated board industry. It
is achieving their suitable behavior that reduces costs and increases profits of seller
firms. The findings suggest that managers and directors emphasize the commitment
of customers and in order to increase their of commitment to causes of
interpersonal trust they should pay more attention.

Keywords: Commitment, Behavior, Corrugated board industry, Structural
equations, Factor analysis
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